
The Business Challenge
Hit a target of 250 companies signed up to the TimeTo Code 

of Conduct by Autumn 2019, while promoting a culture that 

discusses and acts against sexual harassment.



41% of people in advertising feel that victims 
are ignored or silenced*.







Reaching both silent supporters and the popular & powerful before 

work hours, whether it be on the commute, or during that early morning 

gym.

Creating a positive initial impression through impactful, and engaging mediums which

count user sign-ups.



Notebooks bring the elephant into the office, to generate 

conversations through an affordable and tangible format.

Supporting this discussion with social ads, distributed through a 

geo-targeting algorithm, reaching businesses yet to sign up.



Acute time and location based targeting through social ads in 

combination with ClearChannel Socialite screens reach 

both audiences when they are most open to frank discussion.

Engagement-based ads gather measurable engagements for 

use in dynamic ads, while reminding people that workplace 
issues don’t end with the working day.



It’s time to end sexual harassment in advertising.
Join the movement at timeto.org.uk

E-mail subscription content places the 

campaign in our audience’s inbox.






