March 2023 v/ March 2023 v/ March 2023 \/ Day vV
Monday Monday Monday

l Be asked where I'm from ‘originally’. Kitchen Recieve ‘compliment’ about my ‘amazing figure’. Manager's Office 9

Surprise colleague with how articulate | am. Ask to not be called ‘sweetheart’. Desk 10 l Be asked what things were like back in my day. Desk
Studio

Be told to stop being so dramatic. Desk

l Have my ‘funky’ hair touched. Corridor 1 l Be described as an ‘industry veteran’. Meeting Room 1

Be asked why I'm so quiet for the millionth time.
Meeting Room A

l Be confused for another black colleague. Again. Desk 12 Lunch drinks. Invite must have got lost.
Desk
13 l Be overlooked for a training course. Again. Desk
Be asked for my opinion, as an ‘exotic’ person. Spend 30 minutes trying to make a point, only to hear ‘well, actually’.
Meeting Room 2 Teams Call
14

Banner ad briefing. Be told ‘don’t worry, approach it like print’.
Breakout space

l Break down in tears. Bathroom Yet another hilarious joke about me being in my correct place. Kitchen 15

l Do something about it. Do something about it.

16 l Do something about it.

43% of 55-64 year olds in the
17 advertising industry say they
feel age limits their career.

32% of Black colleagues say they are 15% of women say they are likely
likely to leave the advertising industry to leave the advertising industry
due to discrimination. due to discrimination.

Complete the All In UK Advertising Complete the All In UK Advertising 18 Complete the All In UK Advertising

Census on 13/03/23. With 30 minutes Census on 13/03/23. With 30 minutes Census on 13/03/23. With 30 minutes
you can help create an industry where you can help create an industry where
_— _—

you can help create an industry where
we all feel like we belong. we all feel like we belong. we all feel like we belong

ALLIN

adassoc.org/all-in

adassoc.org/all-in adassoc.org/all-in

Belonging.

C h a n g e th e ro uti n e It's something everybody in this industry should feel.

Yet day after day people suffer through prejudiced
comments and behaviour.

Comments about their age, their race, their gender.
Day after day, meeting after meeting.
Things need to change.

Completing the All In UK Advertising Census
is the first step to get there.

To remind people to get it in their calendar, we decided to
show why they should — using the visual of a calendar itself.

Showing just how commonplace this harassment is.

It's time to change the routine.



